
   

SDS Services 

 

Corporate Headquarters 
52-09 31st Place 
Long Island City, NY 11101 
Phone: (888) 737-3977 
Fax: (718) 472-3441  

Warehouse 
263 Frelinghuysen Avenue 
Newark, NJ 07114 
Phone: (973) 621-6010* 
Fax: (973) 621-7310  

*Emergency Number 

 

SDS Info . . . 

Rush Messenger & Trucking 
Tri-State Same Day Delivery 
Same Day Domestic Air 
Worldwide Air Freight 
Air Courier 
Worldwide Mail & Fulfillment 
Mail to/from the Post Office 
Interstate Trucking 

Warehouse Logistics 

Trade Show Management 

Headquarters 
New York, NY  

Warehouse 
Newark, NJ  

Offices 
Chicago, IL 
Dallas, TX 

Houston, TX 
Los Angeles, CA 

San Francisco, CA 
Washington, DC 
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A Full Service Transportation Company 

 

Locations 

 
International Deliveries?

Chances are SDS will 
pick it up later, deliver it 
earlier and get it there 

for less. Ask for our 
“Beat the Integrators” 

rates  

Newsf lash... 
SDS Now One of the Leading Providers to the Legal Industry in the US SDS Now One of the Leading Providers to the Legal Industry in the US   
Serving half the top 50 firms—Adding services and competing with the integrators. 

In September of 2009, SDS began servicing accounts of D&M Express, a provider of 
interoffice pouch transportation. This strategic alignment coupled with SDS existing 
stronghold in the industry, made SDS one of the top providers to the legal industry. 
Although it is difficult to determine exactly where SDS stacks up in terms of number of 
legal community clients, they are probably only behind the very largest integrators. 

How Do They Compete?

 

So the question to many is, “how does a 
smaller service oriented business compete with 
such large players?” According to SDS CFO 
Matthew Wizeman, the answer is curiously sim-
ple. “We provide a better service at a lower 
rate. Administrators and Office Managers at 
these firms are smart and have transportation 
industry savvy. By having offices in most of the 
key cities we can handle this work faster and 
less expensively than the larger integrators.” 
SDS also offers products that D&M did not of-
fer, such as international deliveries, warehous-
ing, mail services and local transportation.  All 
of this, along with the fact that administrators 
are yearning for quality customer service that most larger companies simply cannot 
provide, has given SDS access to this notoriously demanding industry. John Za-
horodny, SDS Executive VP of Operations, notes that, “clients really want personalized 
service from people they know and can rely on, but the recent economy has dictated 
that price is trumping service in many of the areas that these office service profes-
sionals deal with—so it is a breath of fresh air in many ways when they find a provider 
who can give them both.” In addition, SDS has kept up in terms of technology and 
integrated services as well. Most of the bigger law firms have technology require-
ments such as online ordering and tracking, that most niche business cannot provide.  

SDS Shift Supervisor David Day with Sal 
Mescino of Skidmore Owings in Chicago 
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For many years, SDS has offered electronic ordering, tracking and reporting, but it 
has only been in recent months where online ordering has really taken off. Len 
Froio, VP of Sales at SDS says the trend works well for both client and vendor. “In 
the past, we had it electronic ordering available for those who requested it, but we 
really didn’t push. But the benefits to both the person placing the order and the 
person processing it became glaringly obvious for so many of our customers. At 
one point we made the decision that we should make an initiative to get as many 
customers as possible online and the customers took to it quickly.” For the 
customer, the benefits typical include:  

Avoiding delays and confusion sometimes created by ordering Airway Bills 
Having tracking information at their fingertips 
Having reporting features which makes analyzing shipping costs infinitely 
easier 
Reducing filing and record keeping 
E-mail confirming an order within seconds of it being placed  

For SDS, the orders come in to a central point and the data is already in electronic form, which reduces chances of data entry 
error and expedites the process. If you would like more information on how your company can be set up on electronic 
ordering and tracking, contact the SDS sales team at 888.737.3977 x 8.    
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“A Perfect Season. You rock!” Those were the words used by 
Kennie Smith, Executive in Charge of Project Management 

at NFL Films.  

She was commenting on 
the job done by SDS 
picking up and delivering 
game film throughout the 
entire NFL season.  

SDS handled all NFL Films 
game film for the seasons 
and accomplished what no 
other provider had done 
for them before.  

“This is a testament to the 
customer focus here at 
SDS, ” s a i d Jo h n 
Zahorodny, Executive VP of 
operations. “Obviously the 
NFL has serious time 
constraints on the delivery 
of this film and there are 

special arrangements needed at each location. This is a very 
proud moment for our team.” 

In the past, SDS has also handled deliveries for the Super 
Bowl, the US Tennis Open, the Stanley Cup and other 
significant sporting events. For more information on special 
events and Trade Shows contact the SDS sales team. 

A Perfect SeasonA Perfect Season  
SDS Does in 2009 what Patriots could not in 2007  

Electronic Orders on the Rise at SDSElectronic Orders on the Rise at SDS  
Online tools ease the shipment process for many 

Perfect Call. The NFL has a mis-
take free season with SDS 

Electronic ordering has made life a little 
easier for many mailroom professionals 

using SDS Online 

Lufthansa Cargo is under threat from a four day strike by its 
own pilots and that of its parent company, Lufthansa. The Ger-
man carrier, has weathered the recession better than many of 
its rivals, however the threatened industrial action could be a 
significant blow to its business. It is also part of a wave of la-
bor unrest hitting many of the established airlines as they at-
tempt to restructure their cost base in the face of a severe 
recession in the sector. 

The pilots union, was threatening to bring all of its 4,500 
members out on strike, over a dispute concerning the use of 
non-German subsidiaries. These subsidiaries offer Lufthansa 
the option of cheaper wage costs and the union fears Luf-
thansa will increasingly use them.  

The pilots' union is demanding that all Lufthansa pilots be 
given the same pay and conditions, something which the com-
pany is not very willing to do. Instead it has offered its pilots in 
the German part of Lufthansa job security until 2012. The air-
line has said that the strike could cost it as much as €100m. 
The impact of such as strike on the air freight market world-
wide would be significant. Although certainly not occupying a 
dominant position, Lufthansa provides substantial capacity in 
many airfreight routes such as Europe to China. The effect of a 
sudden withdrawal of this capacity is likely to push-up rates 
aggressively. The beneficiaries of this will be other air freight 
carriers, although freight forwarders may be left scrambling for 
space. The direction of the market out of the Asia Pacific re-
gion has been uncertain after the big increases in volumes 
and rates prior to Christmas. The Lufthansa strike may act to 
continue driving up rates, if only in the short-term. 

Source: Transport Intelligence, February 22, 2010 

Lufthansa Strike will have Impact Lufthansa Strike will have Impact   
on Airfreight Marketon Airfreight Market  



 

U PCOM I N G EV EN TS 

SDS Global Logistics       www.sdsexpress.com 
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Clie nt Apprecia t ionClie nt Apprecia t ion    

Gentlemen, 

I just want to take a second to thank you and your company for 

a job well done with our client expectations.  

Every job we have booked with your company has gone 

flawlessly. And our clients are very happy with your work. 

Shipping out computer equipment on crates that get to the 

destination on one piece is another plus. So from Eze Castle— a 

big Thank You.    

Alfonso Espinal 
Purchasing 

Eze Castle Integration, Inc.  

 

Greater New York PCC  

Next Meeting 
Wednesday  

March 17, 2010  

Contact: 
wai.y.chow@usps.gov

  

Northeast Area Periodicals  
Focus Group 

Thursday, April 29th 

James A Farley Building 
380 W 33rd St,  

New York,NY Rm 4500 
 9AM-1PM 
To Register:   

Email: mark.a.kielbasa@usps.gov

 

Fax: 860-285-1272 
Phone: 860-285-7104 

The 2010 FedEx Express Rate IncreaseThe 2010 FedEx Express Rate Increase  
Smart shippers need to know the details of pricing 

On September 17, FedEx announced their Fiscal Q1 results. In addition, they also posted their 2010 Express Rate Preview. On 
their website they state, "FedEx package and freight rates will increase an average of 5.9% for U.S. and U.S. export services. 
The rate increase will be partially offset by adjusting the fuel price at which the fuel surcharges begins, reducing the fuel sur-
charge by 2 percentage points.  

The smallest rate increases look to be occurring in the Express Saver and First Overnight services. The Express, Standard and 
2-Day services appear to have increases greater then the announced average. 

Rates are only half the story as you also need to take changes to accessorials into consideration. And according to the list com-
piled by TranzAct Technologies, (See /Media/News/2010_FedEx_Express_Rates_Preview_0.pdf

 

for full details) there will be 
further increases to many of the commonly assessed surcharges. 

But that's not all. Two-weeks after the annual rate increase went into effect there were some new charges coming into play. An 
additional Delivery Area Surcharge to select remote zip codes for residential shipments as well as some new Minimum Billable 
Weight charges on select FedEx provided packaging will occur. For those of you who are in engineering and use the tri-tube, if 
your current weight is in the 2-3 lb. area you may be surprised by the 6 lb. minimum weight charge you will be assessed start-
ing January 18th. 

The devil, as always, is in the details, so I encourage you to take a close look at your actual shipping pattern. Determine the 
specific service levels you use, the weight-zone distribution and identify the specific impact this rate announcement will have 
on your business. Don't trust an announced average in setting your shipping budgets for next year. 

Finally, you'll notice that FedEx did not announce any Ground increase. I expect that UPS will make that announcement and 
FedEx will follow suit in this important mode of service. Stay tuned, there's more to come. 

Article adapted. Written by Doug Kahl, Vice President, Strategic Initiatives for TranzAct Technologies  

SDS has an FSC based upon a strict formula that is dependent on the Department of energy website (http://tonto.eia.doe.gov/
dnav/pet/pet_pri_gnd_a_epm0_pte_cpgal_w.htm)  

http://www.sdsexpress.com
http://tonto.eia.doe.gov/
dnav/pet/pet_pri_gnd_a_epm0_pte_cpgal_w.htm
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Happy Anniversary To:     
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SDS Milestones 

 
Real Easy Ways to Save Money Real Easy Ways to Save Money   

 

* SDS is open on these holidays 

There will not be any mail pickups on the following holidays. Should 

you require special pickup on any of these days, please call Ray 

Mendoza at (718) 784-5586 x 3 and if possible, he will make the 

necessary arrangements. 
          Holiday                  Date     Day 

2010/2011 Postal Holidays 

Memorial Day Monday May 31, 2010 

Independence Day (Observed) Monday July 5, 2010 

Labor Day Monday September 6, 2010 

Columbus Day* Monday October 11, 2010 

Veteran’s Day (Observed)* Thursday November 11, 2010 

Thanksgiving Day Thursday November 25, 2010 

Christmas Day Monday December 25, 2010 

New Year’s Day Monday January 1, 2011 

Martin Luther King’s Day Monday January 17, 2011 

President’s Day Monday February 21, 2011 

Happy Birthday To: 

 Tel:  (718) 784-5586  Fax: (646) 728-0291 Ext

Len Froio, VP Sales  266 

Nick Racioppo, Account Manager 362 nickr@sdsgl.com 

lfroio@sdsgl.com 

Everton Brown, Account Manager 258 ebrown@sdsgl.com 

Maribel Egipciaco, Account Manager 267 megipciaco@sdsgl.com 

Most of us are feeling the pinch of the recession, but we still would 
like to enjoy the things that we always have. Tight budgets make 
it tougher for some to enjoy little “luxuries” such as going out to 
dinner, the movies, the theater or even parking a little closer to 
where we want to be. Luckily there are some really easy ways to 
keep these costs down. Here are a few ideas:  

Dining: Go to restaurants.com where you can get $25 cou-
pons for $10. No trick. There are a listing of restaurants that 
accept the coupons and they are in most major US Cities. 
Parking:There are a few larger parking companies that pro-
ceed deep discounts at their websites. In some cases you 
could pay 50% less by taking a few seconds to prepare in ad-
vance. Go to centralparking.com and iconparking.com and 
you can check out their coupons. Again these companies are in 
many US Cities.  
Theater: For New York Broadway shows, TKTS (tdf.org) is run 
by the Theater Development Fund and it sells tickets at Times 
Square for up half price. The hottest shows will not have tick-
ets here but many great shows are available.  

Maribel Egipciaco 3/11 

Gregory Long 3/12 

Michael Corcoran 3/19 

Richard Nelson 4/5 

Walter Freeland 4/19 

William Mansfield 4/26 

Tyrone Scott 4/28 

Raymond Padilla 5/1 

Bertha Raikhraj 5/7 

Micheal Ledee 5/14 

Andre Alisyam 5/15 

Eligia Gawronski 5/15 

Michael Kiznick 5/20 

Sheniqua Davis 5/28 

Steven Clement 5/29 

Bruce Benvenuti 3/3 

Raymond Padilla 3/6 

Roberto Morales 3/9 

Michael Martin 3/11 

Turhan Dixon 3/13 

Luis Martinez 3/15 

Senia Perez 3/21 

Rodney Sparks 3/28 

Matthew Wizeman 4/5 

Rustin Velez 4/6 

William Guido 4/11 

Angelo Hamlet 4/11 

Ricardo Brandford 4/16 

Alvin Johnson 5/5 

Mafalda DaCosta 5/16 
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